
Mann Deshi Business Schools

Through its business schools in Mhaswad, Satara, Dahiwadi, 
Lonand and Vaduj, since 2009, Mann Deshi has empowered 
over 45,000 women in rural Maharashtra, of which over 
27,000 have established micro-enterprises to date. 

During the period April 2012 to March 2013, over  15,000
women have enrolled onto Mann Deshi Business Schools. 

By July 2013, Mann Deshi plans to launch a business school 
in Pune to facilitate linkages for its rural beneficiaries with 
the city and also work with marginalised women in the area.

Grant Overview : Approximately £175,000
Sector : Livelihoods & Education 
Trust Support From : 2010
Objective : To help facilitate livelihood and entrepreneurship opportunities for marginalised women in rural Maharashtra 
through helping Mann Deshi scale up its reach and impact of programmes
Donor Consortium:  Aviva, The Agarwal Foundation, Rubicon, Vitol Charitable Foundation, The Funding Network, Accenture                                          

The Challenge

80% of India’s poor live in rural areas, relying heavily on agriculture for their livelihood. The head of the family, of an 
estimated 20% of rural households in India, are women. Many are either widowed, or the men have migrated or deserted 
the family. Sixty percent of these women are illiterate, with minimal education and business skills. Yet they are responsible 
for managing the family’s agricultural business.

If these women receive the right training, with access to markets, not only will their economic position improve, but so will 
the well-being of the entire family.

The Response: A unique model: India’s rural business school for women

Mann Deshi Udyogini (Business Schools for Rural Women) provides training in technical, financial and marketing skills to 
women with no or little education allowing them to start and/or scale their own small enterprises.

Mann Deshi transforms women with little or no education into successful entrepreneurs through financial literacy, 
management education and business training, linked with access to finance via its cooperative bank run by and for women.

Mann Deshi Mobile Business Schools

Through 3 Mobile Business Schools, Mann Deshi has reached 
almost 26,000 disadvantaged women of which nearly 16,000 
have started/scaled their own businesses.

During the period April 2012 to March 2013, Mann Deshi’s
Mobile Business Schools reached nearly 6,500 women.

In 2013-14, Mann Deshi plans to launch a new Mobile 
Business School linked to its Business School in Pune to 
address the unmet needs of disadvantaged women in the 
outskirts of Pune.
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Impact Report April 2010 – March 2013
Mann Deshi Foundation

Mann Deshi’s impact over the years

Programme 2010 (A) 2011 (A) 2012 (A) 2013 (E) Total

No. of B-Schools (Including Hubli) 5 5 6 7 7

No. of B-School students 4,300 8,601 15,429 17,141 45,471

No. of Mobile Business Schools 2 2 2 4 4

No. of Mobile Business School students 7,140 4,781 6,434 7,561 25,916

No. of Chambers of Commerce 0 0 0 3 3

No. of Chamber of Commerce 
beneficiaries

0 0 0 16,200 16,200

Total Mann Deshi beneficiaries 11,440 13,382 21,863 24,702 71,387

No. of businesses started/grown 6,864 8,029 13,118 14,821 42,832



Mann Deshi Business Schools

Mann Deshi Business Schools are set-up alongside the women-run Mann Deshi Cooperative Bank branches. With Financial 
Literacy classes being mandated for all borrowers of the Mann Deshi Bank’s network, the two organisations complement 
each other in empowering and promoting the development of poor and vulnerable women.

Mann Deshi Business Schools has trained over 45,000 women to date, of which over 27,000 have started and/or scaled their 
businesses . Women who enrol in these courses have the opportunity to utilise the bank’s financial services to achieve 
their business goals. A holistic management course is offered including the Deshi MBA, Livelihood Skills Training, Financial 
Literacy and Business Development Workshops.
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Case Study: Bainabai Sagar

At the age of 9, Bainabai Sagar was married to an alcoholic who ill-treated her. Her 
abusive mother-in-law added to her misery and despair. At 15, she moved to Mumbai 
with her husband, but found it difficult to provide for her children. She finally returned 
to Mhaswad, and started work as a wage labourer in the fields to provide for her 
children.

There, Bainabai enrolled for Mann Deshi’s Financial Literacy course and was soon able 
to open her own Chai (tea) stall which has proven to be very successful. She now serves 
as a role model for women in similar situations and leads several self-help groups. Local 
women now come to her for business advice. She still faces some trouble with her 
husband who returns twice a year to demand money, but feels happy that she can fully 
feed, clothe, and educate her children. Her daughter is currently in 12th standard (A 
level), and Bainabai hopes that she will go to University next year. 

Mann Deshi Business Schools – Impact Overview 

Programme 2010 (A) 2011 (A) 2012 (A) 2013 (E) Total

Basic Financial Literacy 2,280 3,484 5,284 5,522 16,570

Advanced Financial Literacy 0 1,153 1,357 1,957 4,467

Computer Literacy 385 348 279 195 1,207

Business Development Workshops 0 1,928 1,644 2,288 5,860

Tailoring 680 448 491 485 2,104

Veterinary Courses 345 637 1,717 1,410 4,109

Agri-Businesses 0 0 1,344 2,033 3,377

Personality Development 310 44 2,560 2,473 5,387

Beauty Parlour 0 100 245 9 354

5-days in B-School 0 0 112 112 224

Others including YCMOU Courses 300 186 166 208 860

Deshi MBA 0 273 342 449 1,064

Total No. of women trained
4,300 8,601 15,429 17,141 45,471

Total No. of businesses set-up 
or grown

2,580 5,161 9,257 10,285 27,283

The British Asian Trust believes that Mann Deshi Business Schools are highly effective in empowering some of the most 
marginalised women in rural India. The courses offered are relevant, need-driven and support women in starting and scaling 
home-based enterprises. Mann Deshi’s growth into Pune will break fresh ground for the organisation through both facilitating 
market linkages for rural women as well as enhancing its programmes to address the needs of semi-urban women.



Mann Deshi Mobile Business Schools

Mann Deshi’s Mobile Business Schools on Wheels  were launched in 2007 to provide skills training to poor women in remote 
rural areas who are unable to travel due to financial, cultural and geographical barriers. Such is the unmet need that new 
villages currently need to wait up to 3 months for the Mobile Business School to reach them! 

Since 2007, almost 26,000 women have graduated from Mann Deshi’s Mobile Business Schools, of which nearly 16,000 have 
started and/or scaled their own businesses. Courses offered by the Mobile Business Schools include Computer Literacy, 
Veterinary Courses, Financial Literacy, Agri-Business, Career Counselling Workshops, Tailoring Courses, and other seasonal 
courses such as Zardozi, Henna Design, Beauty Parlour, etc that enable women to start their own home businesses.

Mann Deshi Mobile Business Schools have been supported by The British Asian Trust, and its partners, particularly Aviva, 
Rubicon, The Funding Network, The Agarwal Foundation and Vitol Charitable Foundation. 
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The British Asian Trust believes that Mann Deshi’s Mobile Business Schools cater to the needs of women in the most remote 
and rural parts of Maharashtra who would otherwise have very limited access to similar opportunities. Over the last year, in
addition to supporting Mann Deshi’s existing Mobile Business Schools, the Trust has been particularly pleased to have
supported Mann Deshi in setting up a 3rd Mobile Business School to cater to the needs of marginalised women, moving 
hundreds of families along the journey of financial empowerment.

Mann Deshi Mobile Business Schools – Impact Overview 

Programme 2010 (A)* 2011 (A) 2012 (A) 2013 (E) Total

Basic Financial Literacy - 1,564 1,598 2,208 5,370

Computer Literacy - 475 465 416 1,356

Tailoring - 302 485 529 1,316

Veterinary Courses - 1,218 1,291 1,882 4,391

Agri-Businesses - - 519 423 942

Personality Development - 1,071 1,412 1,937 4,420

Others - 151 664 166 981

Total No. of Women Trained
7,140 4,781 6,434 7,561 25,916

Total No. of Businesses Set-Up 
or Grown

4,284 2,869 3,860 4,537 15,550

Case Study: Shubhangi Phadtare

For Shubhangi Phadtare, a widow, providing for her family of two children through meagre earnings from a small farm was 
a constant struggle for survival. Infrequent rainfall left the family particularly susceptible to the vagaries of the weather. 

“At first, I was surprised to think of a class in a bus and I was very curious to see how this happens. As a single woman, I 
have always been afraid to leave home or talk to others. Being a widow, my responsibility was magnified,” admits 
Shubhangi. She enrolled on the Financial Literacy course offered by a Mann Deshi Mobile Business School, where she learnt 
about the importance of money management. Upon completing the Financial Literacy course, Shubhangi opened a Fixed 
Deposit account with Mann Deshi Bank and purchased shares. Encouraged to pursue alternative income generation 
opportunities to supplement her farming income, Shubhangi purchased a Noodle-making machine to cater to local 
demand. Not only this, Shubhangi has also enrolled on a Tailoring course at the Mobile Business School. 

Shubhangi says, "I could only do farming before but now with the confidence I've gained, I can run my own noodle business 
and in future tailoring business too! Mann Deshi has come to my door, provided me with the required knowledge and 
benefited my family in every way". 

*In 2010, data for individual courses is not available for Mann Deshi Mobile Business School for 2010.



The British Asian Trust and Mann Deshi

The Trust has offered three-fold support to Mann Deshi since 2009:
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Mann Deshi Founder, Chetna Sinha with President 
Obama during his recent state visit to India in 
November 2010. Following this meeting, US 
Treasury Under-Secretary, Lael Brainard, visited 
Mann Deshi’s Satara branch in early 2011.

Support Detail

Nurture

In year 1 of its support, the Trust provided Mann Deshi with an unrestricted grant to help cover its core costs
and position itself for growth. Not only this, over the 3-years of its support, the Trust commissioned Dasra
to provide Mann Deshi with hands-on capacity building support. This has included support for Mann Deshi in 
developing its business, financial and operational plans and building a senior management team to support 
its founder. Additionally, Mann Deshi was supported in developing and implementing sustainable fundraising 
strategies and diversifying its income base, developing and enhancing programme curriculum and its impact 
assessment frameworks. 

Grow

The Trust has brought together a Donor Consortium to support various strands of Mann Deshi’s work. The 
consortium includes Accenture, Aviva, Vitol Charitable Foundation, The Agarwal Foundation, Rubicon and 
The Funding Network. As a direct impact of the Consortium’s support, Mann Deshi’s Business Schools have 
trained nearly 15,000 women of which over 8,000 have established and/or scaled up their businesses. Not 
only this, over 5,000 women are being supported through the Mann Deshi Mobile Business Schools, of 
which approx. 3,000 women are expected to establish and/or scale their own business. 

Recognise

The Trust has showcased Mann Deshi at several high-profile events including a roundtable event with the 

President of India and HRH The Prince of Wales at Clarence House, UK India Business Council Gala Dinner,

The Funding Network’s Dragon’s Den-style fundraiser and a few private donor events where Mann Deshi’s

Founder Chetna shared the organisation’s work with a selected audience. Mann Deshi was featured in HRH 

The Prince of Wales’ Impact Report and in the Trust’s 5-year Impact Report.

Future Focus: 
India’s First Chamber of Commerce for Rural Women!

As a forward-thinking organisation, Mann Deshi constantly seeks to 
innovate and enhance the services it provides to India’s rural women. 
Learning from its experiences on the ground, Mann Deshi realises that 
equipping women with the skills and access to finance they need to 
set up micro-enterprises is only the first step in their journey.

In order to offer them the continuous support they need to ensure 
they can effectively scale-up and sustain their businesses, Mann 
Deshi is looking to set-up India’s first-ever Chamber of Commerce for 
rural women. 

The British Asian Trust is currently working with Mann Deshi to help 
crystallise its plans and develop an implementation strategy for the 
same. 
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